
HOUSTON-GALVESTON 
CLEAN CITIES COALITION:
VOLUNTEER SUBCOMMITTEE



Volunteer Subcommittee
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• Provides an opportunity for stakeholders to 
become more active

• Builds cohesion within the coalition
• Reduces workload on Coordinators
• Provides further education on coalition 

activities

Why

A collection of people willing to volunteer to 
help accomplish Coalition work outside of 
Stakeholder Meetings.

What



Volunteer Subcommittee
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• Active E-Mail is essential
• Send E-Mail to

• Ben.Finley@h-gac.com
• Title E-Mail: CCC Volunteer 

Subcommittee
• Include in E-Mail:

• Name
• Phone Number
• Company

Sign Me Up



Goals
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• We anticipate building a large volunteer “pool” over 
the next few years.

• Tasks and projects will be identified as needed.
• LATER, there may be an opportunity for the 

subcommittee to perform self identified tasks and 
projects.



Next Task
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Logging Prices of Alternative Fuels

• Alternative Fueling Stations App 
• DOE sponsored app
• Users find fueling locations and prices
• Can sort by alternative fuel

• Alternative Fuel Price Report
• DOE sponsored: Alternative Fuel Data Center
• Users find data on alternative fuels, to include 

trending fuel prices
• Site is alternative fuel neutral



Alternative Fueling Station Ap
6



Alternative Fuels Data Center
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Next Task
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Logging Prices of Alternative Fuels

• Particulars
• Task needs to be done quarterly
• Task typically takes 3 people 1 day to complete
• Volunteer will be given a call sheet with contact people
• Volunteer to call contact, ask about prices, and records 

prices / notes
• Volunteer e-mail completed call sheets to Co-coordinator
• Co-coordinator fills in the gaps
• Co-coordinator sends data to DOE

• FOR THIS TASK, it might be best if volunteer is not
associated with an alternative fuel vendor



Next Project
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Virtual Site Visit Collection

• Collecting “Infomercials” from Stakeholders  
• Might satisfy one of our Coalition’s task of “On-Site Visits”
• Allows for more promotion of our Stakeholders
• Collection of links to infomercials housed on Clean Cities 

website
• Volunteers:

• Contact Stakeholders
• Inquires about infomercials
• Coordinates list of links with a Clean Cities Co-coordinator
• Special: Does stakeholder need help making an 

infomercial?



Next Project
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Virtual Site Visit Collection

• Goals 
• At least 1 volunteer
• At least 4 infomercials
• Start date is August 18th

• Deadline is Thanksgiving

• Anticipated hours: 8



Summary
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• Send E-Mail to
• Ben.Finley@h-gac.com
• Title E-Mail: CCC Volunteer SubcommitteeSign Up

Task

• Logging Prices of Alternative Fuels
• Begins next quarter
• Call stations from a list, and record prices

Project

• Virtual Site Visit Collection
• Begins August 18th

• Collect links to infomercials from our 
Stakeholders


